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BBC Radio 2  

 
BBC Radio 2 is a distinctive, mixed music and speech network, broadcasting to a broad 
audience with content across the schedule which aims to appeal to all age groups over 35. 
The network offers entertaining, popular and specialist music programmes alongside 
speech-based content - including news, current affairs, documentaries, religion, arts and 
social action. 
 
BBC Radio 2 is the UK’s most listened to radio station, with a weekly audience of 13.3
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2. Programme Content 

This show is all about the music and all about Tony. Capitalising on the fact the programme 
is broadcast live, we are looking for ways in which you can make the most of Tony’s deep 
familiarity with the music and unique relationship with the listeners. This is not the place for 
lengthy guest interviews.  

 

3. Music Policy 

Sounds of The 60s plays well-



BBC Rad
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9. Sustainability 

 

/sustainability/our-plan/
https://wearealbert.org/planet-placement/
/commissioning/radio/sustainability/
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SECTION C: THE COMMISSIONING TIMETABLE 

The commissioning process for this brief consists of a number of stages, as set out in 
the timetable below: 

STAGE TIMINGS (all Midday) ACTIVITIES 

Launch Wednesday 23rd  
October 

Delivery of commissioning brief 

 

1. 500 Word 

http://www.bbc.co.uk/commissioning/radio
mailto:Robert.Gallacher@bbc.co.uk
mailto:laura.busson@bbc.co.uk
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/programmes/articles/1zfTRpfbKBQCTD7ptzDwSlz/full-proposal-submission-supporting-information
http://www.livingwage.org.uk/
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Production Costs Daily Rate Days/Week Total 

Executive Producer   £0.00 

Producer   £0.00 

Assistant Producer   £0.00 

Production Manager   £0.00 

Total:   £0.00 

Overheads @   % 

/programmes/articles/1zfTRpfbKBQCTD7ptzDwSlz/full-proposal-submission-supporting-information
https://www.bbc.com/commissioning/radio/contract-terms
/programmes/articles/4fC4NcVXqkZntJv8ZHpClD8/pitching-ideas
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APPENDIX 1: Strategic Priorities 
 
Diversity & Inclusion is a priority for ALL of us. We want BBC Radio & Music to be 
demonstrably the best organisation in the audio sector to work for and with.  We are fully 
committed to making this a place where people feel welcomed, appreciated, respected, and 
that they can be themselves and produce their best work. 
 
We are interested in working with companies that share our Diversity & Inclusion 
values.  BBC Radio has committed itself to spending £12m in the three years from FY21/22 
on newly competed commissions that support at least two of the three priorities set out 
below.  This is in addition to the many proposals that we will commission which meet only 
one of these priorities, as well as those that meet none of the three. 
 
Please tell us whether, and how, your proposal and/or your company and/or (if yet known) 
the production team meet any of these three diversity priorities: 

i. diverse stories and portrayals, covering the nine protected characteristics plus social 
mobility 

ii. diverse production leadership - where ‘diverse’ includes ethnicity, socio-economic 
background and disability. 

iii. diverse company leadership - where ‘diverse’ includes ethnicity, socio-economic 
background and disability. 

 
The full definitions supporting each priority can be found here and some FAQs here. For 
clarity, proposals will not be accepted or declined simply because they do or do not meet 
these diversity criteria.  What you write in relation to them will be considered alongside all 
the other factors we evaluate when awarding commissions.  Proposals that don’t meet the 
diversity criteria may still be commissioned on the strength of meeting the other assessment 
criteria in this brief. 
 

/programmes/articles/32MlkzFGRn5TZF9T2YPkTpc/diversity-inclusion
/programmes/articles/1FpGkXGhvDqrsx2q4VsQW3K/diversity-inclusion-12m-targeted-investment-faqs

