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The BBCOs provision & public service music radio, whether existing stations, or proposed
new extensions is a huge responsibility. They must have Oclear propositionsQand deliver
against clear public value mission criteria. That is no mean feat, and is about more than
building audiences for the BBC as a whole. Indeed, it could be argued that in some
instances, a smaller audience may demonstrate success, if it delivers on other indicators.



The proposal itself, outlining how it will repeat existing Radio 1 programming is a
stretch too far. If anything, it should be the other way around. The proposal does
nothing to support new music, or create challenging programming that would not be
found elsewhere. While it might give new radio presentation talent a national home,
Radio 1 already gets significant credit for doing this already , and if the BBC wanted
to do more even more, could perhaps be even braver in providing more dedicated
live slots to them which are currently filled with airings for pre -recorded podcasts,
already available on BBC Sounds. | do not believe this station contributes to
furthering the BBCOs mission to any significant extert with regard to content, or
reaching an underserved audience, despite the targets articulated.

The proposed @Radio 2 DAB+ Extension O doedittle, | believe, to contribute to the
BBCOs mission, particularly because to astrong degree, the market already delivers
for the audience it is seeking to reach. Again, it is proposi ng to use content already
broadcasting on BBC Radio 2. There is no reason that much of the what is
proposed for this station could not be Oelegantly® curated within the existing Radio 2
schedule. The reason that Radio 2 lost many of the listeners this exte nsion targets
aged 55+ years old and skewing C2DE is that over recent years, scheduling
decisions took it away from providing that very content that served them. These
listeners have found new homes. It is wrong to propose a new station that target
listeners it has lost to new commercial stations which set up when Radio 2 started
to serve them less well, and they (particularly Boom Radio) built services which
deliver for them. While OescapeO may be a public service, it is not a particularly
strong enough justification for a whole new radio station from the BBC.

The paper states that doing more on Radio 1 and Radio 2 of what the extensions
above propose itself risks reducing i ts public value, disrupting the unique
combination/balance of distinctiveness and scale. | disagree. Radio 1 is already
incorporating such content, and there is easily scope for Radio 2 to incorporate
more of such content. For example, a whole two hours be tween 17.00-19.00 on
Sunday afternoons, between OSounds of the 70sO and OTony BlackburnOs Golden
HourOWhen it comes to that balance, distinctiveness should always trump scale.

The proposed @Radio 3 DAB+O ExtensionO doedittle, | believe, to contribute to the
BBCOs mission, and could end up diluting the Omother brandO. While the proposal
states it will play about 8000 tracks a year, | did not get a sense from the paper of
how this compares with Radio 3 itself, or commercial Classic FM (and to a lesser
extent, Scala Radio). Much of the proposed content is not just the same as Radio 3,
it will even be simulcast. | do not see how this is extending anything. The talk of
matching moods and routines, rather than concentrating on the source of the
content mirrors what the commercial Classic FM is already doing with ORelaxing



Question 2:

In terms of benefit to audiences who will listen to the proposed stations as well as wider
social and cultural impacts, | think it is a mixed picture using the quoted BBC/IIPP
Mazzucato framework.

¥ The proposed @Radio 1 Dance DAB+ Extension O will clearly be of direct benefit to
those that listen, and introduce better to the wider BBC. Its investment in the
creative economy by supporting new and live music, and British talent is of
significant social and cultural impact. Looking at this throu gh the BBC/IIPP
Mazzucato framework, there is individual value, societal value and industry value.

¥ The proposed GRadio 1 DAB+ Extension O is less clear. There is little or no individual
value. They are already served by Radio 1, Radio 2, Radio 1 Dance to an extent, and
other commercial radio services too. There is little that could be described as
genuinely original. There is no societal value. There is some industry value, not with
regard to the music industry, but with regard to bringing through new presen ting
talent supporting the broadcasting industry . However, Radio 1 is already judged to
do this well, and could do more if it wished by expanding live on -air slots further.

¥ The proposed Radio 2 DAB+ Extension O is also less clear. There is individual
value, bringing content to an audience group who has judged the BBC to have left
them behind. This group have however already found new homes with commercial
radio. There is societal benefit in being part of a push to help this older age group to
become more te ch-savvy, if it helps them discover the joys of BBC Sounds too , as
well as Ounlocking® more of the BBC Archive in a similar way to that BBC Radio 6
Music did. The industry impacts are negative, hitting commercial radio groups,
particularly small players wh o have managed to successfully establish themselves,
like Boom Radio.

¥ The proposed Radio 3 DAB+ Extension O is also less clearThere is arguably some
individual value as it introduces classical music to a younger and more diverse
audience demographic. There is a small amount of societal value in the way in
which content OleansO into mindfulness, wellbeing and sleep space related content,
although it could be debated that competitors



Question 3:
It is clear that three of the four proposed stations will have an impact on fair and effective
competition on commercial radio stations providing music content on radio.

¥ There is little problem with impact on commercial radio from ORadio 1 Dance DAB+
Extension OThere are other commercial dance stations, but the Radio 1 proposition
is significantly different, in the same way Radio 1 itself is different from commercial
radio.

¥ There are significant issues when it comes to QRadio 1 DAB+ Extension O. It very
much feels like an attempt to dilute the Radio 1 offer, and make it more
commercially attractive by playing less challenging music. Far too many commercial
radio stations are already playing music from the same era.

¥ There are significant issues when it comes to ®adio 2 DAB+ Extension O. Boom
Radio as

v



Question 4:

The question has been asked as to what steps can be taken to minimise potential negative
impacts on fair and effective competition or to promote potential positive impacts. This
assumes that the stations are given approval. | would like to widen my comments under
this question.



My stakeholder status:
Back in 1995, and again in 1997-2001 | was first a member of the BBC Radio 1 pre ss and
publicity team, and later, the head of PR for BBC Radio 1. | was recruited from a role



